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iPod Survey ResearchiPod Survey Research

Purpose:  Purpose:    
The purpose of our research was to investigate the reasons why people do or do not 
own the Apple iPod.  

Objectives:Objectives:
 To find out why people chose to purchase their iPod
 To learn more about how people use their iPod
 To see what features consumers would like to see in future iPod generations
 To learn more about why people do not own iPods

Methodology:Methodology:
Our method was to use an online survey through surveymonkey.com which was 
provided to us by our Professor.  Our survey was sent to 1,291 potential respondents 
drawn from facebook friends, office colleagues, and personal contacts.  The sample 
was selected for its convenience and its diversity.  This sample was appropriate 
because it included a wide variety of demographics (i.e. age, race, gender, location, 
socio-economic status).   We contacted the potential respondents through email and 
facebook event invitations.  Respondents were screened into two categories: iPod 
owners and non iPod owners.  Out of the 1,291 who were sent the survey, 223 people 
responded our online survey, giving us a response rate of 17 percent.   The survey was 
open for about 12 hours, until our Professor closed the survey due to the heavy 
response. The survey was six pages which included 18 questions.  We did not use 
compensation and there was no follow up communication to increase response rate. 
The majority of respondents were ages 18-24 (48.4%) and the next highest number of 
respondents were ages 45-54 (16.9%).     

Results:Results:
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Before we began answering our objectives we needed to find out who owned an MP3 
player.  We found that 68 percent of the people who participated in our survey did 
own an MP3 player. 
Pie Chart 1: Do you own an MP3 player?

221 participants responded to the above dichotomous question.

Of the 68 percent who do own MP3 players, we now needed to find how many of these 
respondents owned Apple iPods. We found that 74 percent of people that owned MP3 
players owned Apple iPods.

Bar Graph 1: Do you own an iPod?

All (223) participants answered the above dichotomous question.
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Objective 1
After gathering this information we could begin answering our objectives.  Our first 
objective was to find out why people chose to purchase Apple iPod, where they 
purchased the product, satisfaction with the product, how they feel the product 
compares to similar products offered.  

Our first question was simply asking why the respondents chose their iPod.  We found 
that “It met my needs best” and “It was a gift” were the most popular answers both 
reporting with 42.1 percent.  There were 14.5 percent of respondents who answered 
outside of the given choices. Of those answers the most popular were brand loyalty, 
hand-me down, liked the accessories, got a good deal, and ease of use.

Bar Graph 2: Why did you choose iPod?

159 participants answered the above checklist question.
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Our next question asked the respondents to measure their level of satisfaction of 
various aspects of the Apple iPod such as: battery life, storage capacity, cost, ease of 
use, and how they rate the iPod overall.

Table 1: How satisfied are you with your iPod?
Very 

Satisfied 
(%)

Somewhat 
Satisfied 

(%)

Neutral 
(%)

Somewhat 
Dissatisfied 

(%)

Very 
Dissatisfied 

(%)

Mean

iPod in 
General

64.8 32.1 3.1 0.0 0.0 4.62

Storage 
Capacity

73.0 17.6 3.8 5.0 0.6 4.57

Ease of 
Use

65.4 27.7 5.7 1.3 0.0 4.57

Battery 
Life

54.7 32.1 4.4 7.5 1.3 4.31

Cost 27.0 34.6 25.2 11.3 1.9 3.74
159 participants answered the above question using a 5 point Likert scale where 5 = very 
satisfied and 1 = very dissatisfied.

After measuring the level of satisfaction, we inquired as to where their iPod was 
purchased. The most popular answer was “at a retail store” with 32.7 percent.  A 
close follower was “it was a gift” with 30.2 percent. “Other” answers included: 
specification of retail store, benefit/ silent auction, free from a conference.

Pie Chart 2: Where did you purchase your iPod?

The Apple store
22%

At a retail store 
(other than the 
Apple store)

32.7%

It was a gift
30.2%

Other
8.8%

Online
6.3%

159 participants answered the above checklist question.



 Shannon DiPolito
Lauren Uppercue

Jared Hair
ADV 3500-009
July 16, 2009

We then measured the respondent’s perception of the Apple iPod in comparison to 
similar MP3 players.   We asked respondents to specifically measure quality, 
dependability, and ease of use. The Apple iPod rank “significantly better” in all three 
areas.

Table 2: How is your perception of the iPod in comparison to other MP3 players, in the 
following areas?

Significantly 
Better 

(%)

Somewhat 
Better 

(%)

Neutral 
(%)

Somewhat 
Worse
 (%)

Significantly 
Worse 

(%)

Mean

Quality 60.9 21.2 17.9 0.0 0.0 4.43
Ease of Use 60.3 19.9 19.9 0.0 0.0 4.40
Dependabilit

y
55.1 23.1 19.9 1.9 0.0 4.31

156 participants answered the above question using a 5 point Likert scale where 5 = 
significantly better and 1 = significantly worse

Finally we found that 81.8 percent of respondents were “very likely” to recommended 
Apple’s iPod to their friends and family.

Bar Graph 3: Would you recommend Apple's iPod to your friends and family?

159 participants answered the above multiple-choice question.
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Objective 2
For this objective we needed to learn more about how respondents were using their 
iPods.

Our first question was simply “What type of iPod do you have?” to which the most 
popular answer was the iPod Nano with 43.2 percent.  The next most common answer 
was the iPod Classic with 41.9 percent.

Bar Graph 4: What type of iPod do you have?

155 participants answered the above checklist question.

Next we asked the respondents where they used their iPod, and found that 73.5 
percent said they most commonly used it while exercising.  However 11.6 percent of 
respondents answered “other” which included answers such as: at work (most 
popular), at the beach, and background music.

Bar Graph 5: Where do you use your iPod?
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155 participants answered the above checklist question.

Our subsequent inquiry was to find out how and where respondents were acquiring 
their music.  We found 72.9 percent use the Apple iTunes store.  Other popular 
answers were: CD’s (67.7%) and Peer- to- Peer sharing (32.9%).  There were also 3.9 
percent of respondents who answered “other” which included such answers as: 
different combinations of given choices and torrents.

Bar Graph 6: Where do you acquire the music for your iPod?

155 participants answered the above checklist question.

We were also curious if iPod owners also owned other Apple products.  We found that 
only 35.3 percent of iPod owners also owned other Apple products.  Of this 35.3 
percent the most popular product also owned was some type of Apple laptop.  Other 
products that were listed by respondents included: desktop computers, other iPods, 
iPhones, and iPod accessories (i.e. iHome/ iPod Dock/ alarm clock).

Pie Chart 3:  Do you use other Apple products?

153 people answered the above dichotomous question.
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Objective 3 
Our third objective was to find out which features consumers would like to see in 
future iPod generations.

We asked respondents if there is anything they would improve about the Apple iPod. 
We found that 57.4 percent wanted cheaper cost, and longer battery life closely 
followed with 43.2 percent.  There were 4.5 percent of respondents who answered 
“other”.  Answers included: ease of “syncing” with other playlists in the house, 
record directly from the radio, changing things directly on the iPod without having to 
use iTunes, better navigation looking for songs, easier to use with multiple 
computers, sturdier face, and a thinner size.

Bar Graph 7: Is there anything you would improve about your iPod?

155 participants answered the above checklist question.

Finally, we wanted to see, of the people who owned iPods if they felt the pricing was 
appropriate.  We learned that 60.0 percent said “No, it could be cheaper” and 
surprisingly one respondent answered that it could be more expensive.  

Pie Chart 4: Do you think the pricing is appropriate for an iPod?

155 participants answered the above multiple-choice question.
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Objective 4
Our fourth, and final, objective was to learn about why people do not own iPods.

For the first question we plainly asked “Why do you not own an iPod”.  Respondents 
could check all answers that applied to their situation.  We discovered that 46.6 
percent felt they purely had no need for an iPod.  The second highest response 
(29.3%) was “other”.  These answers included, but were not limited to: dislike of 
brand, no need, too “high tech”, and don’t have necessary funds. 

Bar Graph 8: Why do you not own an iPod?

58 participants answered the above checklist question.

Of the respondents who do not currently own an iPod, when asked if they have the 
intention of purchasing one 77.2 percent said “No”.  

Pie Chart 5: Do you have the intention to purchase an iPod?

57 Participants answered the above dichotomous question.
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The 22.8 percent of respondents who answered “yes” they have the intent to 
purchase an iPod, we were interested to learn how soon they plan to do so.  We 
learned most respondents (30.8%) said they planned to purchase one within one year 
or longer.

Bar Graph 9: If you are going to purchase an iPod, when do you plan on doing this?

13 people answered the above multiple-choice question.

Bar Graph 9: If you are going to purchase an iPod, when do you plan on doing this?

13 people answered the above multiple-choice question.
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Demographic information
The following graph depicts the age demographics of the respondents that took our 
online survey.  The most prominent age range was 18 to 24 (48.4%).

Bar Graph 10: Please tell us your age.

213 participants answered the above multiple-choice question.

Next we asked respondents to identify their gender. 

Pie Chart 6: Please identify if you are a male or female.

213 participants answered the above dichotomous question

Summary and Conclusion:Summary and Conclusion:
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After distribution of our survey and analysis of the data collected, we can now derive 
answers to our objectives which are supported by our research.  In general, we found 
that people chose their iPod was because it was the product that met their needs 
best.  For our second objective we can determine from our research that people 
primarily used their iPods while exercising, traveling, and working.  In addition we 
can also conclude that in the future people would like to improve their iPod in such 
ways as longer battery life and cheaper cost.  Lastly, we found that the main reason 
people do not own Apple iPod is because they feel they have no need for one and 
most of these people do not intend to buy one in the future.  Overall, the people who 
do own MP3 players in general prefer the iPod to meet their entertainment needs.    
 


